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PART ONE: GLOBAL COMPREHENSION

A. READ THE FOLLOWING TEXT:

0 SOME BASIC CONCEPTS IN MARKETING

1 Market orientation and product orientation

Consumers have a wide variety of choice in how they spend their income, and there is a large quantity and many different types of goods and services that the consumer can buy. One difficulty that confronts a firm is to decide what to produce. Satisfying the wants and needs of consumers and anticipating these wants can make the difference between success and failure in business. Some things, such as food, are essential. Food is an example of a single-use consumer good. Most people, having satisfied their needs, can attempt to satisfy their wants by the purchase of items such as cars, TVs, etc. These are sometimes called consumer durable products. Alternatively, they may purchase services such as dry-cleaning, haircuts, and meals out.

Today, a successful company is one which tries to discover what the consumer wants or could be persuaded to buy and then makes that product and sells it at a profit. Such firms are said to be market-orientated. In a market-orientated firm one of the functions of the marketing department is to find out consumer requirements. This is in complete contrast to a product-orientated firm, which first produces a product and then tries to sell it in the hope that the consumer will buy it.

2 A comprehensive definition

The Institute of Marketing has defined marketing as "the process responsible for identifying, anticipating and satisfying customer requirements profitably". The Marketing Department of any company must first establish what the customer wants before that product can be designed and manufactured. Once it has been made, it is the Marketing Department's responsibility to see that the product is sold to the consumer.

3 Market research

This involves studying the market to discover exactly what the customer really wants. Companies collect information in order to build up a picture of consumer requirements.

4 How to do it

It can come from 2 main sources:

a. Primary information is information that is not already available. One of the techniques used to collect this information here is field research - questioning consumers directly.

b. Secondary information is information that is already available to the firm. It can come from a variety or sources, such as government statistics. Gathering information this way is called desk research.

5 It’s not enough to know about oneself

A firm usually possesses its own internal information about the popularity of its products and about its own sales. This information, although useful, may be of limited value since it tells the firm nothing about the total size of the market, competitors'products and prices, or consumer preferences. Here the firm will have to acquire external information from sources such as the government, trade associations, banks, chambers of commerce, national and local press and trade journals.

B. NOW SAY IF THESE STATEMENTS ABOUT THE PARAGRAPH ARE TRUE OR FALSE:

1. People can choose from a variety of products those they want to buy 
 True - False.

2. Firms hardly ever know what to produce. 
 True - False.

3. A bicycle is not a single-use consumer good 
 True - False.

4. Eating at a restaurant is purchasing a durable product 
 True - False.

5. Market-orientated firms are more successful. 
 True - False.

6. The concept of profitability is present in the definition of marketing 
 True - False.

7. When we answer questions for a market survey, we are providing primary

    information. 
 True - False.

8. Governments usually carry out desk research 
 True - False.

9. Knowing about its own sales does not help a company at all 
 True - False.

10. The text implies that both primary and secondary information is important. 
 True - False.


  Score:            /10

C. 1 -NOW INSERT A TITLE FOR THE WHOLE PASSAGE IN BOX "0"

CHOOSE ONE OF THESE:

1. SOME BASIC CONCEPTS IN MARKETING.

2. TYPES OF INFORMATION.

3. SUCCESSFUL MARKETING.

C. 2 - NOW INSERT THESE SUBTITLES IN THE BOXES. Write the letters of the subtitles you choose in the numbered boxes in the text above. There are six boxes for eight subtitles, so two subtitles will be left out:

a) MARKET RESEARCH

b) MARKET ORIENTATION AND PRODUCT ORIENTATION

c) A COMPREHENSIVE DEFINITION

d) PRIORITIES IN MARKET RESEARCH

e) ITS NOT ENOUGH TO KNOW ABOUT ONESELF

f) SOURCES OF WANTS AND NEEDS

g) HOW TO DO IT


    Score:          /6

PART TWO - DETAILED COMPREHENSION

A. READ THE FOLLOWING TEXT:

ADVERTISING

If consumers are going to buy a good or service they must be made aware of its existence. The advertising function of the Marketing Department communicates with the customer through media such as newspapers, television, the cinema and posters. It will also be concerned with the design and distribution of catalogues, special offers, sponsorships, displays, competitions and product launch campaigns. Some companies prefer to leave the advertising of a product to a specialist advertising agency. The agency is said to have the company's account. 

The purpose of communication - which is what advertising is - is to inform and influence people's behaviour. The 4 elements of communication, the sender, the message, the media and the receiver, are all found in advertising.

Advertising can be classified into two broad categories: informative and persuasive. Typically an advert contains elements of both. When a product is first launched, sales are low because very few customers are aware that it exists. The role of advertising here may be to inform the public of  the product's existence and its particular uses. The same applies when a product has been modified or improved. In other cases the nature of the product may be such that a large amount of technical information has to be supplied, and advertising again may have to be informative.

Advertising that informs and educates consumers gives them greater choice in their selection of goods and services. It can be seen as a form of competition between firms and may encourage manufacturers to improve their products to the benefit of the consumer.

Persuasive advertising, as its name implies, is used to try and persuade a consumer to buy a particular product. Such advertising is subjective and contains many statements of opinion rather than fact. Persuasive advertising is normally associated with consumer products and is used heavily where differences between products are minor, e.g. toothpaste, soap, etc. Persuasive advertising has been criticised because it emphasises the advantages of a product and attempts to make those who don't use the product feel as if they are missing out.

However, there are a number of regulations in each country that control the content of advertisements, and firms are required to follow a code of ethical practice.

B. Now tick the correct answer:


1. Consumers cannot buy ...................................

  
a. what they don't know
b. when they are not aware
c. if they are not forced to do so.


2. The Marketing Department uses the media to .........................


a. function as a department
b. communicate with the public
c. to advertise on TV


3. "Sponsorship" means that a company ...........................


a. allows a certain event to happen


b. pays the costs of a certain event in exchange for advertising.


c. advertises at a certain event, free of charge.


4. When the company unveils a new product, there must be .................


a. a lunch.


b. a campaign.


c. a launch campaign.


5. When a product is new, people need ........................


a. to learn its uses.


b. to buy it.


c. to become aware of its existence.

    6. Informative advertising is very adequate for products .................................

    a. that have to be technically described.

    b. that have not been modified.

    c. already on the market.

    7. Persuasive advertisement is subjective because ..........................


a. it tries to convince.


b. it contains more opinion than facts.


c. people who do it are dishonest.


8. Persuasive advertising would be suitable for ....................


a. a new type of solar-powered car.


b. a detergent for domestic use.


c. computers.


9. People who do not use the products that persuasive advertising offers often feel .................


a. happier than the others.


b. lonely.


c. inferior and miserable.


10. Advertising is ....................................


a. ruled by a code of ethics.


b. free in democratic countries.


c. regulated by the firms.


  Score:         /10

PART THREE: LANGUAGE ANALYSIS

A. Go back to the text in PART TWO - DETAILED COMPREHENSION ("ADVERTISING")and tick the correct answers to the following questions:

1. In "If consumers are going to buy a good or service they must be made aware of its existence", the word "if" introduces ................................


a. a condition
b. a consequence
c. a reason

2. In "...the Marketing Department communicates to the public through media such as newspapers ....", the word "such" refers to ............................


a. the Marketing Department
b. the public
c. the media
3. In "It will also be concerned with the design and distribution of catalogues .......", the word "It" refers to ...

a. the Marketing Department
b. The advertising function 
c. the customer

4. In "- which is what advertising is - ", the word "which" refers to ...................


a. purpose
b. advertising
c. communication

5. In "The role of advertising here may be to inform the public .........", we are saying that ................


a. We are sure this is the role of advertising.


b. This is the possible role of advertising.


c. This must be the role of advertising.

6. In "a large amount of information has to be supplied" we mean that it is ....................... to supply this information.


a. impossible
b. probable
c. mandatory

7. When we say "It can be seen as a form of competition ........", we mean that ........................... will see it as a form of competition.


a. everybody
b. somebody
c. nobody

8. In "Such advertising is persuasive and contains many statements of opinion rather than fact", we mean it contains .......................


a. facts and opinions
b. more opinions than facts
c. only opinions

9. When we say "Persuasive advertising has been criticised ......", it is clear that .........................................


a. this happened in the past, it is still happening, and will continue happening.


b. this happened in the past, but we learnt about it only recently.


c. this happened in the past, and we are more interested in stating the fact than in the time of the action.

10. When we say "However, there are a number of regulations in each country ......", the word "however"means more or less the same as ........................


a. So
b. Thus
c. But

  Score:         /10

B. CHOOSE THE WORD THAT BEST COMPLETES EACH SENTENCE:

1. Thank you for your (concern - concerning). I appreciate your interest.

2. He spoke to me very (persuasive - persuasively) and convinced me.

3. We are going to give all the necessary information, for the (benefit - beneficial) of the consumer.

4. I am afraid this product does not comply with our (require - requirements).
5. He discovered this solution because he is an intelligent (research - researcher).

6. She bought this car because she had no other (alternatively - alternative).

7. Dr Salk made a very important (discover - discovery).

8. (Primary - Primarily), our firm produces detergents and cleaning products.

9. His sources of information are (various - variety).

10. The government says they cannot give us their statistics. That information, then, is (inavailable - unavailable)


  Score:           /10

C. WHICH IS THE BEST TRANSLATION OF THE UNDERLINED FRAGMENTS?

"...firms are required to follow a code of ethical practice"

1. Las firmas exigen que se obedezca un código de ética profesional.

2. Las empresas deben ceñirse a un código de ética profesional.

"In a market-orientated firm, one of the functions of the Marketing Department is to find out consumer requirements."

1. Una de las funciones del Departamento de Marketing es averiguar las necesidades de los consumidores.

2. Una de las funciones del Departamento de Marketing es salir a buscar las necesidades del consumao.

"Marketing includes all the activities linking the producer with the consumer"

1. El marketing incluye la coordinación de todas las actividades de los productores y los consumidores.

2. El marketing comprende todas las actividades que unen al productor con el consumidor.

"Central and East Europe will be the target of the first 1997 ENEA meeting in April. This will cover subjects well beyond products and market trends."

1. Este se ocupará de temas que van más allá de las cuestiones relacionadas con productos y tendencias del 

    mercado.

2. Este cubrirá temas más allá de los productos que indican cambios en el mercado.


   Score:           /4
                   

   FINAL SCORE:          /50 =          %                                                         

Passing-mark: 35 marks (70%)

